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Our Home in
Vinings and
Our Future

'The corporate headquarters for Home Depot,
RJR Nabisco, Printpack, The Weather Channel,
Berkshire Hathaway’s Russell Athletics, Interface
and others, Vinings, Georgia — near Atlanta — is
also home to NewsRx. Located at 100 City View,
an 11-story office building in the heart of Vinings,
NewsRx is dedicated to expanding its services
and continuing its innovation, a commitment
symbolized by the original artwork by Steve
Kaufman titled “John Lennon — Imagine.”

'This homage to The Beatles greets everyone as
they enter NewsRx and summarizes the company’s
philosophy: the future is whatever we can imagine.
Someone once said, “NewsRx gets ahead of history
and brings the future to us today.” At NewsRx, our
desire is to always bring the future into the present
through enlightened information.
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Left to right: Kalani Rosell, Mike Joyner, Susan Hasty, Jason H. Carter,
C.W. Henderson, Chantay Jones, Alan Henderson.




Our Team

ALAN HENDERSON
Chief Technology Officer

From elementary school through college, Alan
always excelled in math, so it was no surprise in later
years when he dived into O’Reilly’s Safari Books
and taught himself dBase and Perl. Then his career
unexpectedly made a “right-brain” turn when he
moved into the field of journalism and launched

Women's Health Weekly, later purchased by NewsRx.
In 1989, Alan joined the young and bright

NewsRx team as the company was adapting to

the new PC era and found an ideal environment
for fueling both of his passions — technology and
journalism. He was NewsRx’s original artificial
intelligence director, and today continues to bring
creative right-brain solutions to left-brain technical

challenges.

To prove he’s not just a techie, Alan has coached
youth soccer and also takes on the whitewater rivers
in Tennessee in his canoe.



KALANI ROSELL
NewsRx Digital Strategist, iPaperz President
& Co-founder of PubzMe

Kalani is a fresh young voice in the field of content marketing and
branding. His roots in the content industry date back to the tender
age of five when he helped his parents stuft envelopes at NewsRx,
which at the time maintained an office near Kalani’s hometown in
Hawnaii. In high school, he became an I'T intern at NewsRx, and
while pursuing his undergraduate degree at Yale University, he
worked as a NewsRx digital strategist.

After college, Kalani immediately embraced entrepreneurship,
and today he is focused on two startups in the content and digital
news industries: PubzMe and iPaperz. His expertise in social media,
content marketing and branding positions him well for meeting
the growing demand from companies looking to develop their
marketing strategies and implement strong content marketing
solutions.

Born and raised on the island of Maui, Kalani grew up with
an appreciation for the natural world and our responsibilities for
protecting it. While continuing with NewsRx, his latest endeavor
takes him to the Yale Graduate School to focus on green branding
and marketing with a particular eye towards issues facing the tech
industry.

MIKE JOYNER
Digital Journalist & Software Developer

By the age of twelve, Mike was already proficient with the latest
in PC technology of the early 1980s, the Commodore VIC-20.
‘Though primitive by today’s standards, it was the first computer



of any description to sell over a million units, and as Mike likes to
point out, at least it had color and sound. From that point on, Mike
was hooked on computers and made the progression from one new
release to the next before receiving formal training and hands-on
experience in electronics and engineering.

Today, Mike makes the claim that all computer science is actually
computer engineering, an invaluable expertise he brings to the
NewsRx team.

Mike’s Native American ethnicity, a blend of Montauk, Mohegan
and Cherokee, motivated him to become a student of the Cherokee
language and author of Cherokee Lessons, a top-selling book on the
subject at Amazon.com. In an effort to help preserve the Cherokee
language, Mike also developed an app, Cherokee Language Animals,
which teaches children and interested adults to recognize the
Cherokee names for more than forty animals.

JASON H. CARTER
Digital Journalist & Software Developer

After receiving a degree in animation and digital effects in San
Francisco, Jason set out in the early 2000s to find an I'T" position.
Instead of taking a job in Silicon Valley, he moved south to Atlanta,
where he honed his graphic design skills at an advertising agency,
and later as a web developer.

With hundreds of website designs in his portfolio, Jason joined
NewsRx as the company’s front-end web designer and developer,
creating awesome online user experiences. He has spearheaded our
product launches at SXSW Interactive.

In his spare time, Jason develops new computer hardware and
software for innovative applications.



CHANTAY JONES
I'T Manager

Chantay first discovered her aptitude for computer technology
after she enlisted in the U.S. Navy. In the early part of her 22-year
military career, she worked in data processing, a designation and
an area that ultimately evolved into what is referred to today as
Information Technology. While in the military, she led onsite teams
throughout the U.S. and abroad, overseeing and resolving technical
and security issues beyond the scope of local teams.

One month after she retired from the Navy in 2003, Chantay
joined NewsRx to develop and adapt new technologies for delivering
the company’s news and information to its growing client base.
Today, she leads the company’s technology team as NewsRx focuses
on security, diversifies its product mix, and adapts to emerging
market demands.

Always dedicated to continued learning throughout her career,
Chantay earned her undergraduate degree in Computer Information
Systems, a graduate degree in Public Administration, and is
completing her second masters degree in Information Technology.

SUSAN HASTY
Publisher and Chief Operating Officer

Susan confesses that she literally drew her career choice out of a
hat at a party when her card selection turned out to be Journalism.
Not one to argue with fate, she majored in Journalism, and after
graduation, launched a successful career in editorial departments of
trade and city magazine publishers, and later as the public relations
director for a national association of financial analysts.

In 1992, Susan accepted a position as Executive Editor at the
Hospital and Nursing Publications Group at American Health



Consultants, the largest healthcare newsletter organization at that
time. That experience became the natural bridge to her eventual
transition to NewsRx, where she handles all of the company’s
agreements and contracts with partners, as well as day to day
operations.

Susan has adopted the young families in her neighborhood as part
of her large extended family, and to the neighborhood kids she is
best known as “Aunt B”.

C.W.HENDERSON
Chief Executive Ofhicer

A former Bloomberg correspondent, C.W. directed award-
winning campaigns for movies at TriStar Pictures, and as Executive
Producer, he created the pre-cursor to MTV as well as the Grammy
Awards Pre-Show. He created and produced Michael Jackson’s
broadcast T'V premiere of his 7hriller album’s first video. Then during
the early days of Apple and IBM PCs, he directed marketing for
some of the world’s hottest tech products which later became part of
National Semiconductor/Texas Instruments.

He founded NewsRx in 1984 at the suggestion of the director’s
office at the U.S. Centers for Disease Control & Prevention in
Atlanta. He writes creative nonfiction and narrative journalism
about healthcare and education, and he has won ten eHealthcare

Leadership Awards.

He is a PhD candidate, has an undergraduate degree in
journalism, and a graduate degree in English. He is an author at
Penguin Random House, and was named by US4 Today as one of
Six Who Made a Difference.



“Internet sites with
NewsRx content have
over 3 million readers

a month.”



Technology

NewsRx employs a significant number of proprietary
software technologies which focus on automating every
aspect of publishing from writing and editing to layout and
distribution. One of its most innovative software packages
created at NewsRx is AlJ, which stands for Artificial
Intelligence Journalist. Artificial Intelligence is a branch
of computer science that allows machines and software to
participate in the concepts of knowledge and communication.

NewsRx was the first company with true artificial
intelligence software designed for the publishing industry.
'The system has developed and grown from the beginnings
of the company and has taken a full 25 years to create. It also
involves robotics and machine learning, as well as algorithms,
logic and automated reasoning. AlJ is truly considered
an emerging technology developing from the original

philosophy on artificial intelligence: “Can machines actually
think?”

Among the advantages of AlJ to users is accelerating
the time from event to distribution. For example, AIJ can
perform many of the routine tasks of a reporter, a graphic
designer, an electronic publisher, and in some cases, even
more advanced tasks such as writing books. As a result,
NewsRx is known for being the first to distribute news and
information on most topics, and the first to have the ability to
cover all the events that take place in the world each day in a
particular field or area of interest.

Internet sites with our content have over 3 million readers
a month, and NewsRx has won eleven eHealthcare leadership
awards including Best Healthcare Content and Best Overall
Internet Site.

13



“Since the late 1980s, NewsRx
has recognized the importance
of electronic media for reporting
critical information to decision
makers. As a result, we have
partnered with the worlds
largest content providers.”



Our Partners

* News Corporation/Dow Jones/Wall Street Journal
Professional Edition/Factiva... our partner for
25 years

* Thomson Reuters/West Publishing... our partner
for 25 years

* Cambridge Information Group/ProQuest/
Dialog... our partner for 25 years

* Gale/Cengage Learning... our partner for 20 years

* Reed Elsevier’s LexisNexis... our partner for 15 years
* Google... our partner since 2011

* Amazon.com... our partner since 2011

* Getty Images... our partner since 2012

* Apple... our partner since 2013

* Ingram Content Group... our partner since 2013
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At a time when most
Americans had yet fo
hear that the AIDS
virus existed. .. NewsRx
published the first
independent newsletter on
the epidemic.”
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The Centers for Disease Control and Prevention,
Atlanta, Georgia



Our First
Began by
Serving Others

In 1984, an Atlanta company did the unthinkable.
At a time when most Americans had yet to hear that
the AIDS virus existed and was spreading rapidly,
NewsRx decided to distribute an international
publication that would inform and educate people
interested in the subject, especially researchers and
practitioners in the health and medical field. It was a
bold step, and although there were detractors, many
others supported it. Confident that the publication
would find an audience, NewsRx began research

and information gathering, developed a core group
of subscribers and launched the first issue of AIDS
Weekly in 1985.

Initially, the publication covered all aspects
of the disease from social to medical, and it was
distributed to a diverse international readership. At
the time, there were no other publications reporting
exclusively on the AIDS epidemic. AIDS Weekly was
the first, and throughout its 30-year history, the most

respected.

Getting started, however, was sometimes a
rocky road. The controversies became national
and international and even reached the pages of
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Newsweek magazine. At issue was the idea that a
non-government entity was reporting on topics that
included policy, research and statistics about the
disease that some insiders at the U.S. Centers for
Disease Control & Prevention (CDC) considered
the exclusive mission of the government. But

most staffers within the agency saw the wisdom of
having an external publisher reporting information
objectively, and a subsequent article in the Boston
Globe touted AIDS Weekly as a necessary “watchdog”
publication. Other positive articles then appeared in
The Wall Street Journal and The New York Times, and
another in USA 7Today characterized the publication
as having a major impact in the area of AIDS

awareness and investigative journalism.

While most of the content was gathered from the
CDC at first, AIDS Weekly expanded its reach and
began to monitor other agencies and organizations
internationally. The goal was to be sure nothing went
unreported, and if there were events or information
that were still unfolding, the publication included
“shorts” that explained as much as was known, with
the promise that details would follow as soon as
they were uncovered. To ensure that the publication
was thorough, NewsRx staft plowed through health
journals and conducted exhaustive research at Emory

University’s medical library. The company pioneered



a form of reporting findings that became the model
for writers at AIDS Weekly and subsequent NewsRx
publications through the years.

In time, as AIDS Weekly became an industry
standard, the company realized that the publication
itself could be a model for sister publications
reporting on other medical diseases and health
issues. First to follow was Cancer Weekly, which made
particularly good sense because the American Cancer
Society national headquarters were directly across
the street from the CDC. Then came Vaccine Weekly,
and then a series of medical-oriented titles that
ultimately totalled about a hundred. NewsRx became
an internationally-recognized publisher of medical

periodicals and a respected leader in the industry.

'Through the years, NewsRx lived by the principle
that important medical and health information

belongs to the public, and it supported organizations

who shared that belief. One is AIDS Education
Global Information Systems (AEGIS), a worldwide
clearinghouse of AIDS information, which used a
significant amount of content gathered from AIDS
Weekly staff researchers as it became the world’s
largest database on the subject. As a result, NewsRx
became an important partner in the AEGIS
Millennium Collection at the United Nations, part of
UNESCO’s Memory of the World program.



"By the dawning of the
new millennium, NewsRx
titles had reached a hundred
and covered almost every

conceivable health and
medical topic.”



We’ve Proved
Our Worth at

NewsRx gained momentum through the 1980s and
1990s as the company expanded its publishing services
to include a far-reaching variety of health and medical
topics. As new topics of interest emerged, the company
led the industry in covering them, just as it had with AIDS
Weekly. Following that model, NewsRx employed writers
to conduct information gathering to produce content
that would keep the growing readership informed and
enlightened. By the dawning of the new millennium,

NewsRx titles had reached a hundred and covered almost
every conceivable health and medical topic.

The New York Times news service calls the company “the
world’s largest producer of weekly health information.”
The Chicago Tribune says the company is “pioneering.”
Electronic Information Report says NewsRx is “a
sensation in the digital ehealth content market,” and
Proféssional Publishing Report says NewsRx is an “editorial
powerhouse.” USA Today calls the company’s information
“the most comprehensive.” The Wall Street Journal says it
is “extensive;” Newsweek says it is “the latest.” Forbes calls
it “significant,” and US News {5 World Report says it is
“news you can use.” Finally, DrugFacts says, “NewsRx.com
has been trusted and respected as an information source
by pharmaceutical and biotech companies, hospital and
medical centers, government agencies and universities for
almost two decades.”



“Extensive.”

“The world’s largest producer of
— The Wall Street Journal

weekly health information.”

. — The New York Times
“The most comprehensive.”

— USA Today “The latest.”
— Newsweek
The NewsRx Titles
e Aging & Elder Health Week ¢ Fitness & Wellness Business Week
e AIDS Vaccine Week ¢ Food & Drug Law Weekly
e AIDS Weekly & Law e (Gastroenterology Week
e AIDS Weekly e Gene Therapy Weekly
¢ Angiogenesis Weekly ¢ (Genetics & Environmental
¢ Anti-Infectives Week Business Week
e Biotech Business Week ¢ (Genetics & Environmental Health
e Biotech Law Weekly Week
e Biotech Week ¢ (Genetics & Environmental Law
e Bioterrorism Week Weekly
e Blood Weekly e Genomics & Genetics Weekly
e Cancer Gene Therapy Week ¢ Health & Medicine Week
e Cancer Law Weekly ¢ Health Business Week
e Cancer Vaccine Week ¢ Health Insurance Law Weekly
e Cancer Weekly ¢ Health Insurance Week
e (Cardiovascular Business Week ¢ Health Risk Factor Week
e (Cardiovascular Device Liability ¢ Healthcare Finance, Tax & Law
Week Weekly
e (Cardiovascular Week e Healthcare Mergers, Acquisitions
¢ Clinical Oncology Week & Ventures Week
¢ (Clinical Trials Week e Heart Disease Weekly
e Diabetes Week ¢ Hematology Week
e Disease Prevention Week ¢ Hepatitis Weekly
e Disease Risk Factor Week ¢ Hospital & Nursing Home Week
e Drug Law Weekly ¢ Hospital Business Week
¢ Drug Week e Hospital Law Weekly
e Elder Law Weekly ¢ Immunotherapy Weekly
e FDA Law Weekly e Lab Business Week




“A sensation in the digital
chealth content market.”
— Electronic Information Report

“Pioneering.”

“Significant.”
— Forbes

“News you can use.”

— The Chicago Tribune

Lab Law Weekly

Law & Health Weekly

Life Science Weekly

Malaria Weekly

Managed Care Business Week
Managed Care Law Weekly
Managed Care Weekly Digest
MD Week

Medical Device Business Week
Medical Device Law Weekly
Medical Devices & Surgical
Technology Week

Medical Imaging Business Week
Medical Imaging Law Weekly
Medical Imaging Week

Medical Letter on the CDC & FDA
Medical Patent Business Week
Medical Patent Law Weekly
Medical Patent Week

Medical Verdicts & Law Weekly
Medicine & Law Weekly

Mental Health Business Week
Mental Health Law Weekly
Mental Health Weekly Digest
Nursing Home & Elder Business
Week

Obesity & Diabetes Week
Obesity, Fitness & Wellness Week

— US News & World Report

“An editorial powerhouse.”
— Professional Publishing Report

OBGYN & Reproduction Week
Oncology Business Week

Pain & Central Nervous System
Week

Patient Care Law Weekly
Pharma Business Week

Pharma Investments, Ventures &
Law Weekly

Pharma Law Weekly

Physician Business Week
Physician Law Weekly
Preventive Medicine Week
Proteomics Weekly

Respiratory Therapeutics Week
Science Letter

State & Local Health Law Weekly
Stem Cell Week

Surgery Litigation & Law Weekly
TB & Outbreaks Week
Telemedicine Business Week
Telemedicine Law Weekly
Telemedicine Week

Tuberculosis Week

Vaccine Weekly

Virus Weekly

Women’s Health Weekly
Women’s Health Law Weekly
World Disease Weekly



“.. to its subscribers,
VerticalNews content
has become a ‘morning
brief,” with summaries of
everything that happened in
the world related to specific
topics relevant to their fields
of endeavor.”



We Expanded with

In the early part of the 2000s, NewsRx then
decided to move outside medical and health
into science and other topics. 'The result was
VerticalNews, an initiative through which the
company emphasized distribution of valuable
information on a global scale while it improved
its packaging. The goal was to deliver content
that was easy to read quickly, electronically as
well as in print, with titles that accurately defined
the content. The formula has worked well, and to
its subscribers, VerticalNews content has become
a “morning brief,” with summaries of everything
that happened in the world related to specific
topics relevant to their fields of endeavour.

‘Today, the company’s VerticalNews
distribution reaches a global audience that spans
more than 50 countries.
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VerticaiNews Titles

Agriculture Week
Chemical & Chemistry
China Weekly News
Computer Weekly News
Defense & Aerospace Week
Ecology, Environment &
Conservation

Economics Week
Education Letter
Electronics Newsweekly
Energy Weekly News
Entertainment Newsweekly
Food Weekly News
Global Warming Focus
Information Technology
Newsweekly

Insurance Weekly News
Internet Weekly News
Investment Weekly News
Ivy League Week

Journal of Engineering
Journal of India

Journal of Mathematics
Journal of Technology
Journal of Transportation
Leisure & Travel Week

Marketing Weekly News
Mergers & Acquisitions Week
Mining & Minerals
Nanotechnology Weekly
Network Weekly News
NewsRx Health

NewsRx Science

Pediatrics Week

Physics Week

Politics & Government Week
Psychology & Psychiatry
Journal

Real Estate Weekly News
Robotics & Machine Learning
Telecommunications Weekly
Veterinary Week

Agriculture Business Week
Asia Business Newsweekly
Business & Finance Week
Chemical & Chemistry Business
China Business Newsweekly
Computer Business Week
Computer Technology Journal
Computers, Networks &
Communications

Defense & Aerospace Business



Ecology, Environment &
Conservation Business
Economics & Business Week
Education Business Weekly
Electronics Business Journal
Energy & Ecology

Energy & Ecology Business
Energy Business Journal
Engineering Business Journal
Entertainment & Travel
Entertainment Business
Newsweekly

Food & Farm Week

Food Business Week

Food Weekly Focus

India Business Newsweekly
Information Technology
Business

Insurance Business Weekly
Internet Business Newsweekly
Internet Networks &
Communications

Investment Business Weekly
Journal of Farming

Journal of Physics Research
Journal of Robotics & Machine
Learning

Journal of Technology & Science
Leisure & Travel Business
Marketing Business Weekly
Mathematics Week

Mergers & Acquisitions
Business

Mining & Minerals Business
Nanotechnology Business
Journal

Network Business Weekly
NewskFile

News of Science

NewsRx Health & Science
Politics & Government Business
Real Estate & Investment
Business

Real Estate & Investment Week
Real Estate Business Journal
Resource Week

Technology Business Journal
Technology News Focus
Telecommunications Business
The Business of Global Warming
Transportation Business Journal
Veterinary Research Week



“Ihe company owns a
6-million-article database
focusing on 25 years of
discoveries and prior art for
patents and litigation. ”



The Current Decade
Leaps into the Future

NewsRx, LLC

195 Newsweeklies, 35,000 New Articles Weekly,
6-Million-Article Database

Rather than short-term profits, the focus of the current decade
has been on new technology, startups, and securing major
partners as resellers for long-term growth.

Our new close partners PubzMe, ScholarlyMedia and iPaperz

exclusively use only NewsRx licensed content.

Our international content partners are Cambridge Information
Group/ProQuest/Dialog, News Corporation/Dow Jones/Wall
Street Journal Professional Edition/Factiva, Thomson Reuters/

West Publishing and Gale/Cengage Learning.

'The company is transitioning from a news publisher to a digital
news, publishing technology and IT company, with innovations
including an automated article writing and periodical
production software platform (Artificial Intelligence Journalist
— AlJ) producing 35,000 unique articles weekly and 195 auto-
created digital newsweeklies.

In 2013 the company launched its newsweeklies in digital
format at the Apple Newsstand and via Google Play.

'The company is heavy in health, biotech, patent, investment,
business, and science news, and is moving into text-based
analytics in the financial and healthcare I'T areas in 2014.

The company owns a 6-million-article database focusing on 25
pany g
years of discoveries and prior art for patents and litigation.



PubzMe, LLC

Partnered with Getty Images — Opening the World of New

Discoveries to Content Creators

PubzMe has the goal of opening the world of news about discoveries to
everyone. The company emphasizes accuracy, authority, attribution, and
access.

Focusing on scholarly news, patent news, SEC financial news, and
company/institutional news announcements, content is sold in partnership
with Getty Images to anyone needing content for news, books, blogs and
websites. News can be re-purposed and images can be distributed with the
articles.

'The focus of this project is the Pubz.Me e-commerce website which sells
the content. This type of content is difficult to find and is lost in the world
of academia and a few professional markets.

With content marketing on the rise, about 60% of marketers plan to
increase their content marketing spending budgets. There is a growing
demand for new and original content.

'The PubzMe partnership with Getty Images provides customers with high
definition images at a fraction of the regular cost, and the addition of video
content via Getty is planned.

'The company licenses the six million article NewsRx database focusing on
25 years of discoveries.

Company technology includes the ability to turn database search results
into an eBook automatically through artificial intelligence, and a future
product using this technology is planned at PubzPro.

PubzMe, LLC owns the registered trademark for the word PUBZ as it
applies to publishing, online and digital content.

ScholarlyMedia, LLC

Mid-sized Book Publisher — Over 2,000 Reference Books Annually

ScholarlyMedia is a book publisher producing 2,000 annual
scholarly reference books in print, PDF and ePub formats under the
ScholarlyEditions imprint of ScholarlyMedia, LL.C.



After first being test marketed and successfully launched to the university

library market by Proquest’s ebrary, a 2013 contract was signed with Ingram
for print distribution and eBook distribution at MyiLibrary and to all 200+
Ingram CoreSource business partners, including Amazon, Bookish, Books-

a-Million, JSTOR, OverDrive, Ovid, Sony, EBSCO, Barnes & Noble, Nook,

and others.

'The total number doubles to over 4,000 eBooks in 2013, and to 6,000
reference eBooks and 4,000 print books by 2014.

'The books are written and produced by our artificial intelligence automated
systems (Al]J), which not only produce the textual content, but also create
the cover graphics, content pages, chapter highlights and indexes for each
book and eBook. Ingram sells print versions using its new POD system.
ScholarlyMedia licenses its content from NewsRx.

iPaperz, LLC
Daily News for Mobile Devices
iPaperz launched news apps for Android devices, iPhones and iPads in 2013,

with a schedule calling for 3-4 news apps to be introduced each month over
an extended period of time.

'The first two news apps launched at Google Play for Android devices are
iPaperz Health News and iPaperz Science News. iPaperz Tech Patent News,
iPaperz China News and iPaperz New York News were launched later in
2013, and future daily news app topics will include Women’s Health News,
Children’s Health News, Investment News, Financial News, and many others,
with 100 news apps planned.

These are daily news apps based on popular or trending topics. The creation
and operation of these Google Play Store Android Apps and Apple iTunes
App Store iOS apps are automated by our Artificial Intelligence Journalist

(Al]) software system.

'The apps are free with the option for in-app premium upgrades for $.99-$1.99
monthly or $9.99-$19.99 annually. iPaperz licenses its news from NewsRx.



At NewsRx our desire is
to always bring the future
into the present through
enlightened imagination.”



